


The Hermitage Magazine stands apart from
other art magazines and from museum maga-
zines in particular. Opening it you can hardly
imagine what there is inside. The magazine
covers all the levels, all famous periods and
art styles exhibited in and by the Hermit-
age. We write about the museum, its main
events and thrills, its curators and history,

«OpMHUTaXK» COBCEM He IIOXO0XK Ha Jpyrue
JKypHaJIBI 06 UCKYCCTBE, ¥ TeM 6ojiee — Ha
My3eHlHbIe XXypHanbl. OTKpBIBasA €ro, He-
BO3MO>KHO YTaJIaTh, YTO XK/ eT TeOsI BHYTPHU.
JKypHan cocpefloToueH Ha OXBaTe BCeX
YPOBHEM, BCEX U3BECTHBIX HaM 3II0X U CTHU-
Jiei MMPOBOI'0 UCKYCCTBA, IIpeACTaBIeHHO-
ro B O pMHUTa)Ke ¥ O pMuUTaKeM. MbI nuiieM
0 My3e€, €r0 IIaBHBIX COOBITUAX Y CEHCAIIU-

notorious attributions, conservation, amaz-
ing exhibitions, discoveries in research and
archaeology, bold performances. Arts essays,
interviews with globally renowned art fig-
ures, discussions about the future of muse-
ums, items stored in the museum, including
the ones presented to the public for the first
time.

AX, €r0 XpaHUTENIAX U UCTOPUHU, TPOMKHUX
aTpUOYLUAX, PECTaBPALUH, IOTPSCAIOIINX
BBICTABKaX, HAYYHBIX ¥ apXe0JIOTUIECKUX
OTKPBITHUSAX, CMEJIBIX TepdopMaHcax. Icce
06 MCKYCCTBE, MHTEPBBIO C MUPOBBHIMHU
3Be3laMM KYJIETYPbI, AUCKYCCUM O OYAy-
II[eM MYy3€e€eB Y IIPOEKTHI My3eeB OyyIIero,
YHUMKaJIbHbIe OOGBEKTHI XpPaHEHUS, B TOM
YHCIIe ONTyOIMKOBaHHBIE BIIEPBBIE B MUPE.

ABOUT THE HERMITAGE
0b 3PMUTAXE

IT IS THE MAIN MAGAZINE OF THE MAIN NATIONAL MUSEUM, ONE OF THE BIG-
GEST MUSEUMS IN THE WORLD. THE MAGAZINE DOES NOT DEPEND ON THE
MARKET, IT IS NOT TARGETED AT THE LOCAL ART COMMUNITY, IT HAS THE
ONLY AIM — TO INCLUDE EVERYONE WHO POSSESSES IT INTO THE TEAM OF
THE HERMITAGE TREASURES.

3T0 MNABHbIN XYPHA/ [ABHOIO MY3EA CTPAHbI, 0AHOMO U3
KPYMHENLLUXX MY3EEB MUPA. XXYPHAN HE NOAYWHEH PbIHOYHON
KOHbHOHKTYPE, HE OPUEHTWPOBAH HA NOKA/IbHOE APT-COOBLLECTBO,
W WMEET TONbKO 0AHY UENb — CAENATE XPAHUTE/EM 3PMUTAXHBIX
COKPOBWLL, KAX0TM0, KTO BOSbMET EI0 B PYKW.
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ARTS MAGAZINES WILL
OUTLIVE THE OTHERS.
THE HERMITAGE

WILL OUTLIVE
EVERYTHING ELSE
XYPHA/bI Ob UCKYCCTBE
NMEPEXXUBYT OCTA/bHDIE.
FPMUTAN
NEPEXXWBET BLE

Circulation: 10,000 copies
Frequency: 2 issues a year
Language: English, Russian
Format: 231 x 285

Volume: up to 264 pages

Tupax: 10 000 5xK3eMIIIPOB
IepuopnyHOCTE: 2 pa3a B TOJ,
S3BIK: aHTIMMCKUI, PYCCKHUM
®opmar: 231 x 285

061BeM: 10 264 T0JI0C




THE HERMITAGE KTO YATAET
MAGAZINE READER XKYPHAN
PROFILE <«IPMUTAH>?

True individuals, educated, financially JlyXOBHO cOCTOsITE/TbHbBIE, PUHAHCOBO
independent and socially responsible He3aBMUCUMEBIE, COIIMaIbHO OTBETCTBEHHbBIE
Top-managers and business-owners JIFO/IY C BBICIIIMM 0Opa3oBaHMEM
Collectors, owners of galleries, patrons of art Tomn-MeHemxepbl ¥ COOCTBEHHUKM OU3HECa
Artists and designers KonekiiMoHepsl, raJIepUCThI M MelleHaThl
Architects and photographers XyIOXXHUKU U TU3aHEPBI

Academics and researchers ApxutekTopsl U poTorpad sl

[TpenomaBaTesnu 1 UCCaeq0BaTEN

* City residents

» Aged 25-50 years * )Kurtenu meramonnuca

* 40% men, 60% women * Bospacr 25-50 sieT

* Income level — average or above average * 40% MY>X4¥H, 60% XEHIUH

* University graduate * YpoBeHB JOXO/I0B — OT CPETHETO U BBIIIIE

* Discerning * MiMeeT BBICIIIEE UJIU CITEI[MAJIbHOE 0Opa30BaHKe
* Proactive and innovative BbICIIIEV KBaIM(PUKALIUU

* Tolerant to different attitudes, * 3aMHTEpECOBaH B YIYUIIIEHUU KAaUYeCTBa XKU3HU

cultural and religious traditions * FiMeeT aKTUBHY10 )KM3HEHHYO TTO3UITUIO
* Teprium M TosIepaHTEH K Pa3IMUHBIM TOUKAM
3peHUs, PETUTUO3HBIM U KYJIBTYPHBIM
TPagULUAM




DISTRIBUTION
PACIPOCTPAHEHUE

BOOKSTORES
KHI>XHBIE MATA3UHEBI

Bookstores of The State Hermitage

Knamxuble Marasuasl ['ocygapcTBeHHOTO DpMUTaXKa

Respublica bookstore (Moscow)

KamxubIii Marasus «Pecrry6ka» (MockBa)

St.Petersburg Dom Knigi (St.Petersburg)

Cankr-Tlerep6yprckuit Jom Kunuru (CankT-Tletep6ypr)

GUM Trade House (ARTBOOKSHOP)

Toprossiyt oM "TYM" (ARTBOOKSHOP)

Poryadok slov, Lavka Hudozhnika, MY bookstore, VSE SVOBODNY,
BOOK CAFE, Podpisnie izdaniya (Saint-Petersburg)

ITopspok cnos, JTaska Xynoxuuka, Mbl, BCE CBOBOIHEI, BOOK CAFE,
IMopnucHble u3gauus (CankT-Iletep6ypr)

ARTBOOKSHOP, KulTTovary, Gogol books, Falanster, MONITOR box,
ART&CRAFT (Moscow)

ARTBOOKSHOP, KynsTToBapsl, ['orons books, @anancrep,

MONITOR box, ART&CRAFT (MockBa)

ART CENTRS AND THEATERS
LHEHTPHI HCKYCCTB 1 TEATPBI

New Stage of Alexandrinsky Theater
Hogas ciieHa AjleKCaHIPUHCKOTO TeaTpa
Gogol-center

loronp-ieHTpP

Tovstonogov Bolshoi Drama Theater

BT um. I'A.ToBcToHOrOBa

BOOKSTORES IN ST.PETERSBURG UNIVERSITIES /
KHIW>KHBIE IABKHU B BY3AX CAHKT-IIETEPEYPTA

EDITOR SUBSCRIPTION
PEJAKTOPCKAATIOAIINCKA

MUSEUMS AND GALLERIES

MY3EU UTAJIEPEU

The State Hermitage Museum

TocymapcTBeHHBIV DPMUTAXK

Moscow Museum of Modern Art (Moscow)

Mockosckuy Mysern CoBpemenHoro HckyccrBa (MockKBa)

Garage Museum of Contemporary Art (Moscow)

Myz3eit coBpemeHHoOro uckyccrsa l'apak (Mocksa)

WINZAVOD Center for contemporary art (Moscow)

LlenTp coBpeMeHHOTO MCKyccTBa Bur3aBos (MockBa)

Erarta Museum of Contemporary Art (St.Petersburg)

My3en coBpeMeHHOT0 UcKyccTBa IpapTa (CaHKT-TleTepOypr)

Loft Project Etagi, Anna Nova Gallery, Borey Art Center, Fligelspace (St.
Petersburg)

Jlodt ITpoexT dtaxku, l'anepes Auua HOBA, Bopent Apt LleHTp,
[MpoctpancTBo ®nurens (CaukT-TleTepOypr)

Flacon design-zavod, Artplay Art Center, Central Art House (Moscow)
Hwu3aits 3aBog ®nakoH, LlenTp auzanna Artplay, Lentpansabii Jom
Xymoxunka (Mocksa)

OTHER POINTS OF DISTRIBUTION

IOPYTUE MECTA PACITPOCTPAHEHU

Corporate and personal distribution to members of the Hermitage Museum
Friends’ Club in Russia, Great Britain, Italy and Netherlands.

Distribution using selective data bases both of the magazine and our
partners which include the owners and top-managers of the leading Russian
and international companies, owners of galleries, prominent persons in art
and culture, politicians, patrons of art and official sponsors.

Distribution at the main Russian and international events, including
auctions, antique salons, art fairs, exhibitions and biennials.
KopnioparusHas ¥ repcoHabHas A0CTaBKa wieHaMm Kiry6a apysen
Spmutaxa B Poccun, Bennkobpuranuu, Utanuu u Hupepianjgax.
Pacchl/iKa 110 COGCTBEHHBIM M IIAPTHEPCKUM CEJIEKTUBHBIM 6a3aM, B
KOTOpBIE BXOJISAT BJIAJIETBITBI Y TOTI-MEHEI>KEPHI BEAYIIUX POCCUUCKUX U
MEX/TyHapOIHBIX KOMIIAaHUM, BJIQZIE/IbLIBI TAJIEPe, IesITeNI UCKYCCTBA,
KYJIBTYPBI, TOJIMTUKH, MEITEHATHI ¥ OUITUATBHBIE CIOHCOPHI.
PacmpocTpaHeHMe Ha OCHOBHBIX POCCUMCKUX M MEXTYHAPOAHBIX
MEPOIPUSTUAX, BKII0UAST ayKIIMOHBI, aHTUKBAPHbIE CATOHBI, apT-
SIPMapKH, BBICTABKU ¥ OMEHHaJIE.




CROSS-PROMOTION
IN RUSSIA
AND ABROAD

Participation in the key
Russian

and international
events, such as:
Russian Antique Salon,
Moscow International
Salon of Fine Arts,
Sotheby’s, Art Moscow,
Art Basel, Basel World
(Switzerland), Frieze
Art Fair (London), Art

London, FIAC (Paris), Bi-

ennale des Antiquaires
(Paris), Maastricht Arts
Fair (The Netherlands),
Shanghai exhibition
(China)

KPOCC-NPOMOYLLUH
B POCCUK
1 3A PYBEXXOM

V4acTue B KJII0UEBBIX
POCCUMCKUX U
MEXyHAPOAHBIX
MEPOTPUATUIX:
Poccuickum
AHTUKBapHBIN
caJIoH, MOCKOBCKUM
MexayHapoaHbIN
CaJIOH M3ALIHBIX
UCKYCCTB, Sotheby’s,
ApT-Mockaa,
BeHernauckasn
6uennane (Utanus),
Vienna Fair (ABcTpus),
Art Basel, Baselworld
(ILIBettrapms),

Frieze Art Fair
(JTonmown),

Art London, FIAC,
Biennale des Anti-
quaires (ITapmxk),
MaacTtpuxrckas
apT-IpMapKa
(Humepnauasi),
IITanxanckas BRICTaBKa
(Knrai)




Participation in exhibitions,
round tables, colloquia and other
projects of the State Hermitage
both in Russia and abroad

CNELLNPOEKTDI
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VyacTue B BBICTaBKaX, KPYTJIbIX
CTOJIaX, UMM KEBBIX ITPOEKTAX
T'ocymapcTBeHHOTO IpMUTAXKA
B Poccuu 1 3a py6exxom




In early 2011 the Hermitage Mag-
i tt ial int -
RECOGNITION Honal design awards the Society
of Publication Designers
" P M 3 HAH M E (SP];, Nlew ;(ork) arid D;AD

Awards (London) early in 2011.

The new look of the Hermitage
Magazine was specially awarded
by professional jury as the Big
Success 2010 based on the results
Participation in international awards of the annual international de-
YyacTue B MeXyHapoaHbIX KOHKYpCax sign competition for magazines
and multimedia arranged by the
Society of Publication Designers,
SDP, that took place in New York
in February 2011, in line with
Harper’s Bazaar, GQ, The New
York Times

Magazine, The New York Times,
The New Yorker, Newsweek

as well as the other major
international prints.

The magazine was short-listed
for D&AD Award (the UK). Totally
several thousands of magazines,
books and newspapers from all
over the world entered for the
award. Following fierce disputes
of the jury and stiff competition
only 12 magazines from USA, Great
Britain, Austria, Luxemburg, Ger-
many and Russia (The Hermitage
Magazine) make up the short-list.

B Hauaste 2011 roma >KxypHai
«9pMUTaXK» OBIJT 0C000 OTMEUEH
Cpa3y AByMS HPECTVKHBIMU
MEXIYHapOAHBIMHM KOHKYPCaMu
JKypHanbHoro an3aiHa: The Society
of Publication Designers (SPD, New
York) u D&AD Awards (London).

ITo uToramM e>KerogHoro
MeXAYHAPOLHOr0 KOHKypca
JKYPHAJIBHOTO IU3aMHA U
mynsruMenya SPD — The Society
of Publication Designers, koTopbIit
cocTosiica B peBpasie 2011 roga

B Hero-Hopke, HOBBII 06IMK
JKypHaa «3pMHUTaXK» ObLI 0060
OTMeUeH IIpodecCHOHAILHBIM
JKI0pH, Kak Bosbiron yenex 2010
rofia, HapsAA#Y ¢ )KypHIaMHU
Harper’s Bazaar, GQ, The New York
Times Magazine, The New York
Times, The New Yorker, News-
week, ¥ ApyrMMy KpyTHEUIIMMU
MEXAYHAPOAHBIMU U3TAHUAMMU.

ITo uToram xoukypca D&AD
Awards (BeMkoOpuTaHN) XKy PHAT
Boiies B short-list HOMMHAHTOB.
O6111ee KOJIMIECTBO YIACTHUKOB
COCTaBJIsI€T HECKOJIBKO THICTY
JKYPHAJIOB, KHUT M I'a3eT CO BCEro
mupa. B short-list, mociie ApocTHBIX
Z.e6aTOB YKIOpU U HeBEPOATHON
KOHKYPEHI[UY YIACTHUKOB,
BKJIIOYeHbI 12 )xypHanoB u3 CIIIA,
Benuko6puTanuu, ABCTpUH,
JIrokceMOypra, Fepmaunu, u Poccuu
(xypHan “Ipmurax”).




ADVERTISING
PEKNAMA

1page 131500 IMosnoca 131500

1st spread 256100 1-1 pa3BOPOT 256100
:] 2nd spread 220200 2-11 pa3BOPOT 220200

Spread 189 000 PasBopoT 189 000

Page in the first third [Tosioca B mepBoOM TPETH 149 000

of the magazine 149 000 2-51 06JI0KKA 220000

2nd cover 220000 3-1 06J10)KKa 182000

3rd cover 182 000 4-51 06JIOXKKA 235000

4th page of the cover 235000

Special position CriertasibHast HO3UITUA (ITMCHMO,

(Content, Authors, Letter, etc.) 169 000 cofiep)KaHue, aBTOPBI U T. [1,) 169 000

Magazine insert 140 000 BKJ1a/iKa B )KypHa 140 000

Sponsorship of the main topic of the issue — CIIOHCOPCTBO [JIABHOM TEMbI HOMepa —

starting from 1 500 000 oT 1500 000

Sponsorship of the main head — CIIOHCOPCTBO PYOPUKHU —

from 350 000 ot 350 000

Please contact the advertising department to Cmoumocmnb U 803MOMCHOCb PA3MeEUeHUSL

discuss the cost and terms in case of special HeCMAHOAPMHBLX PEKIIAMHDBLX NPOEKMO8

advertisement and sponsorship packages. U HANoJIHeHUe CNOHCOPCKUX NAKenos

00cyxdaemcs C peKiaMHbIM OTNOETIOM.

Prices are given in rubles without VAT (18%)
IleHbl ykasaHbl B pyosisax 6e3 yuera HIIC 18%




TECHNICAL
REQUIREMENTS
TEXHUYECKUE
TPEBOBAHUA

I THE SIZE OF ADVERTISING LAYOUTS PA3MEPBI PEKJIAMHBIX MO VJIEHA I
I 2nd cover — 285 x 216 mm 2-51 06;100KKa — 285 X 216 MM .
I +5mm bleed — 295 x 226 mm +5 MM TIPUITYCK Ha 06pe3 — 295 X 226 MM I
. 3rd and 4th cover — 285 x 231 mm 3-9 ¥ 4-19 0610)KKY — 285 X 231 MM [
+5 mm bleed — 295 x 241 mm +5 MM IIPUITYCK Ha 06pe3 — 295 X 241 MM
— 1/1 (page) — 285 x 231 mm 1/1 mosmoca — 285 x 231 MM I —
—— +5mm bleed — 295 x 241 mm +5 MM IIPUITYCK Ha 06pe3 — 295 X 241 MM I
_ 2/1 spread— 285 x 462 MM 2/1pasBopoT — 285 x 462 MM I
] +5mm bleed — 295 x 472 mm +5 MM TIIPUITYCK Ha 06pe3 — 295 X 472 MM I
REQUIREMENTS TO MATERIALS TPEEOBAHMS K MATEPHUAJIAM
e Encapsulated PostScript Files (EPS) — all texts converted to outlines, e Encapsulated PostScript Files (EPS) — Bce TeKCTbI O/KHBI 6BITh ITepeBe/leHbI B KPUBBIE,
TIFF images are linked and attached. No image embedding. Bce M306paXkenus B popmare TIFF 0653aTeIbHO JOKHBI 6BITh CBA3aHbI U TPUIOXKEHBI.
o TIFF (300 dpi) BHe/rpeHMe 306pakeHNil He I0ITyCKaeTcs.
o Adobe Illustrator CS4, Adobe InDesign CS4 — all text must be converted to outlines, o TIFF (300 dpi)
all images in TIFF must be linked and attached. o Adobe Illustrator CS4, Adobe InDesign CS4 — Bce TEKCThI JOKHBI ObITh
e All colour images are in CMYK. No PANTONE colours. TiepeBe/ieHbI B KPUBBIE, Bce M306pakeHus B popmare TIFF 0653aTe/TbHO AOIKHBI
e Total ink limit for color images is 280 %. GBIT CBSI3AHbI U IPUIOXKEHBL.
e The black limit is 95 %. Faithful reprodaction is not secured for the images not meeting the o Bce 1[BeTHbIE M306pasKEeHNU JO/DKHBI 6bITH B Mogen CMYK.
requirement. Vcnionp3oBanye nisetos PANTONE 3amperreHo.

o JI7151 BCeX LIBETHBIX M300payKeHUM OOIIUM TUMUT Kpacok — 280 %.
o JIUMUT 4epHOM Kpacku — 95 %. 111 u306pa>keHUH, He OTBEYAIOIIMX STOMY TPe6OBaHUIO,
COOTBETCTBME OPUTHHAITY He TapaHTUPYeTCA.




ITpencepaTesns peJaKIIMOHHOTO COBETA
HOupexTop 'ocyzapcTBeHHOr0 ApMHUTAkKA
Muxaun Bopucosuyu IInoTpoBcKkum

I'maBHBIN pegakTop 30pMHA MBICKOBa

B3aumMoeiicTBHE C peKJIaMOaTe/IIMHU
M CTIOHCOPaMM:
reklama@hermitage-magazine.ru

EDITORIAL BOARD
AND EDITORIAL OFFICE
PELAKLLMOHHbI/A COBET
N PEAAKLLUA

Chairman of the Editorial Board
Director of The State Hermitage Museum
Mikhail Piotrovsky

Editor-in-Chief Zorina Myskova

Advertising and Sponsorship:
reklama@hermitage-magazine.ru




FOUNDER
YYPEAUTEND

The State Hermitage Museum
T'ocynapcTBEHHBIM DPMUTAXK

PUBLISHER
U3OATENDb

The Hermitage Museum XXI Century Foundation
Ponp «IpmuTtaxk XXI Bek»







