


The Hermitage Magazine stands apart from
other art magazines and from museum maga-
zines in particular. Opening it you can hardly
imagine what there is inside. The magazine
covers all the levels, all famous periods and
art styles exhibited in and by the Hermit-
age. We write about the museum, its main
events and thrills, its curators and history,

«3pMHUTaXK» COBCEM He MOXO0XK Ha Apyrue
JKYPHaJIBI 06 MCKYCCTBE, ¥ TEM Gojlee — HA
My3elHbIe >XypHanbl. OTKpBIBas ero, He-
BO3MOXKHO yTaZiaTh, YTO XKJET Te6A BHYTPH.
XKypHan cocpenoToyeH Ha OxBaTe BCex
YPOBHEM, BCeX U3BECTHBIX HAM 3II0X U CTH-
JIe/i MMPOBOTO MCKYCCTBA, ITPEACTAaBIEHHO-
ro B IpMuTaxke ¥ SpMuUTaOKeM. MBI IuiiieM
0 My3ee, eT0 ITITaBHBIX COOBITHAX ¥ CEHCALIH-

notorious attributions, conservation, amaz-
ing exhibitions, discoveries in research and
archaeology, bold performances. Arts essays,
interviews with globally renowned art fig-
ures, discussions about the future of muse-
ums, items stored in the museum, including
the ones presented to the public for the first
time.

SIX, €T0 XPAaHUTENAX U UCTOPUHU, TPOMKUX
aTpMUOYLMAX, peCTaBPALUY, HOTPSCAIOLINX
BBICTABKaX, HAYYHBIX ¥ apX€0JIOTMYECKUX
OTKPBITHUAX, CMeJIBIX NTepdopMaHcax. Icce
06 VCKYCCTBE, MHTEPBBIO C MUPOBBIMHU
3Be3aMM KYJIBTYPBI, BUCKYCCHUU O Gymy-
LeM My3eeB U ITPOeKTHI My3eeB GyAy1Iero,
YHMKanbHble OGBEKTHI XpaHEHWUTI, B TOM
YHKCIIe OITyGIMKOBaHHBIE BIIEPBBIE B MUpe.

ABOUT THE HERMITAGE
0b IPMUTANE

IT IS THE MAIN MAGAZINE OF THE MAIN NATIONAL MUSEUM, ONE OF THE BIG-
GEST MUSEUMS IN THE WORLD. THE MAGAZINE DOES NOT DEPEND ON THE
MARKET, IT IS NOT TARGETED AT THE LOCAL ART COMMUNITY, IT HAS THE
ONLY AIM — TO INCLUDE EVERYONE WHO POSSESSES IT INTO THE TEAM OF
THE HERMITAGE TREASURES.

370 MNABHbIV XYPHAN TMTABHOIO MY3EA CTPAHbI, 0AHOMO U3
KPYMHENLIWX MY3EEB MUPA. YXYPHA/N HE NOAYUHEH PbIHOYHOW
KOHbHIHKTYPE, HE OPUEHTWPOBAH HA NNOKA/IBHOE APT-COOBLLECTBO,
W UMEET TO/1bKO 0AHY LENb — CAENATE XPAHUTE/IEM 3PMUTAXKHbBIX
COKPOBWLL, KAXA0r0, KTO BO3bMET Er0 B PYKW.
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ARTS MAGAZINES WILL
OUTLIVE THE OTHERS.
THE HERMITAGE

WILL OUTLIVE

EVERYTHING ELSE
XYPHANbI 0b UCKYCCTBE
NEPEXWBYT OCTANbHbIE.

IPMUTAX
NEPEXXWUBET BCE

Printed and digital copies: 20,000
Frequency: 2 issues a year
Language: Russian

Format: 231 x 285

Volume: up to 264 pages

IMeuyaTHbIX ¥ UPPOBBIX Konuit: 20 000
IMepuopu4HOCTS: 2 pasa BTOZ,

SI3BIK: pyCCKMUM

®dopmar: 231 x 285

06BeM: 1o 264 moJI0C

®pecku u3 [Josmonmosa 2opoda



THE HERMITAGE
MAGAZINE READER
PROFILE

KTO YATAET
XXYPHAN
<IPMUTAM>>?

True individuals, educated, financially
independent and socially responsible
Top-managers and business-owners
Collectors, owners of galleries, patrons of art
Artists and designers

Architects and photographers

Academics and researchers

IlyX0BHO cOCTOSITETbHBIE, (PMHAHCOBO
He3aBUCHMEIE, COLIMaIbHO OTBETCTBEHHBIE
JTFOJIM C BBICIITUM 06pa3oBaHUEM
Tom-MeHemKephI ¥ COGCTBEHHUKY OM3Heca
KoJL1eKIMOHEPHI, TAJIEPUCTHI M METIEHATHI
Xyno>KHUKU Y AU3aUHEDPHI
ApxuTekTOophI U (poTorpad bl
[penogaBaTeu U MCCIENOBATENN
* City residents
* Aged 25-50 years
* 40% men, 60% women
* Income level — average or above average
* University graduate
* Discerning
* Proactive and innovative
* Tolerant to different attitudes,

cultural and religious traditions

* )Kutenu meramosnnca

* Bozpacr 25-50 jieT

* 40% MyX4uH, 60% >KeHIINH

* YpoBeHb JOXOZI0B — OT CPEZHETO U BhIIIIE

* liMeer BhICIIIEE UK CTIEI[MAIBHOE 0Opa3oBaHye
BbICIIEN KBaTU(PUKAIIUU

* 3aMHTepeCOBaH B YTYUIIIeHUM KAUeCTBA KU3HU

* iMeeT aKTUBHYIO )KM3HEHHY IO TIO3UIUIO

* TepriuM ¥ TosIEpaHTEH K PA3TMYHBIM TOUYKAM

3peHusA, PeIMTMO3HBIM U KYJIBTYPHBIM

TPaAULUIM



DISTRIBUTION
PACNPOCTPAHEHUE

BOOKSTORES

KHW>KHBIE MATA3WUHbBI

Bookstores of The State Hermitage

KuamxHsle MarasuHsl ['ocyZapcTBeHHOr0 IpMUTaXKa
St Petersburg Dom Knigi

CaukT-TleTepOyprckuit JIoM KHUTH

Podpisnie Izdaniya (Saint-Petersburg)

IMoanucHbie n3gauus (CankT-IleTepOypr)

Masters Bookstore (Moscow, Saint-Petersburg)
Kumxusie Marasuasl Macrepc (MockBa, CaHKT-IleTep6ypr)
Photodepartament (Saint-Petersburg)
®otolenapraMeHT (CaHKT-IleTepbypr)

GARAGE Bookstore (Moscow)

KunmxHbii Marasut «apax» (MockBa)

Erarta (Saint-Petersburg)

9papra (CaukT-IleTep6ypr)

ART CENTRS AND THEATERS
HEHTPBI UCKYCCTB 1 TEATPbBI

New Stage of Alexandrinsky Theater
Hogas crjeHa AjleKCaHAPUHCKOTO TeaTpa
Tovstonogov Bolshoi Drama Theater

BAT um.T'.A. ToBcTOHOTOBa

BOOKSTORES IN ST.PETERSBURG UNIVERSITIES
KHW>XHBIE IABKH B BY3AX CAHKT-IIETEPBYPTA

ON AIRCRAFT FUSELAGES: AEROFLOT, ROSSITYA—RUSSIAN AIRLINES
HA BOPTAX: ASPO®JIOT, AK «POCCUSI»

ONLINE

OHJIAVIH
http://hermitage-magazine.ru/shop/
https://vk.com/hermitagemagazine

THE MAGAZINE CAN BEREAD FOR FREE

JKYPHAJIMO>XHO YUTATH BECIUTATHO

Community Space in New Holland (Saint-Petersburg)

IMpoctpancteo Coobiectso B HoBou 'oytnananu (CankT-IleTep6ypr)

MUSEUMS AND GALLERIES
MY3EU UTAJIEPEU

The State Hermitage Museum
T'ocynapcTBEHHBIN DPMUTAXK
Moscow Museum of Modern Art (Moscow)

Mocxkosckuyt Myseit CoBpemenHoro Mckyccrsa (Mocksa)

Garage Museum of Contemporary Art (Moscow)

My3ze¥t coBpeMeHHOT0 McKyccTBa ['apaxx (MockBa)

WINZAVOD Center for contemporary art (Moscow)

LleHTp coBpeMeHHOT0 McKyccTBa Buu3aBo (MockBa)

Erarta Museum of Contemporary Art (St.Petersburg)

My3eit coBpeMeHHOT0 UcKyccTBa dpapTa (CankT-TleTepOypr)

Loft Project Etagi, Anna Nova Gallery, Borey Art Center,

Fligelspace (St.Petersburg)

Jlodrt ITpoekT Jtaxku, Fanepest Auna HOBA, Bopent Apt LlenTp,
[Tpoctpanctso ®nurens (CankT-IleTepbypr)

Flacon design-zavod, Artplay Art Center, Central Art House (Moscow)
[Iu3ain 3aBog PrakoH, LleHTp gu3aina Artplay, LientpansHbii [lom
Xynoxuuka (Mocksa)

OTHER POINTS OF DISTRIBUTION

IOPYTUE MECTA PACITPOCTPAHEHHU A

Corporate and personal distribution to members of the Hermitage Museum
Friends’ Club in Russia, Great Britain, Italy and Netherlands.

Distribution using selective data bases both of the magazine and our
partners which include the owners and top-managers of the leading Russian
and international companies, owners of galleries, prominent persons in art
and culture, politicians, patrons of art and official sponsors.

Distribution at the main Russian and international events, including
auctions, antique salons, art fairs, exhibitions and biennials.
KopmniopaTuBHas 1 mepcoHaibHast 0cTaBka wieHaM Kirty6a apysen
Spmuraxa B Poccun, Bennkobpuranmu, Utanun u Hugepnanpax.
PacchlIKa 1Mo COGCTBEHHBIM M MTAPTHEPCKMM CEIEKTUBHBIM 6a3aM,

B KOTOPbIE BXOAST BJIa/I€JIBIIBI U TOI-MEHEKEPHI BEAYIINX POCCUNCKUX
¥ MEX/IYHaPOJHBIX KOMITAHMI, BIaJIeJbIIbI TAIEPEH, IesATeTU UCKYCCTBA,
KYJIBTYPBI, IOJIMTUKY, MEL|eHaThI ¥ O(UI[MaIbHBIE CTTIOHCOPBL.
PacmpocTpaHeHMe Ha OCHOBHBIX POCCUUCKUX U MEXIYHAPOSHBIX
MEepONPUATUSX, BKJTFOUAs ayKI[MOHBI, aHTUKBAPHbIE CAJIOHBI,
apT-IpMapKH, BLICTABKY U OMEeHHasIe



CROSS-PROMOTION
IN RUSSIA
AND ABROAD

Participation in the key
Russian

and international
events, such as:
Russian Antique Salon,
Moscow International
Salon of Fine Arts,
Sotheby’s, Art Moscow,
Art Basel, Basel World
(Switzerland), Frieze
Art Fair (London), Art

London, FIAC (Paris), Bi-

ennale des Antiquaires
(Paris), Maastricht Arts
Fair (The Netherlands),
Shanghai exhibition
(China), St. Petersburg
International United
Cultures Forum,
Intermuseum, ICOM,

Hermitage Days (Russia,

Serbia)

KPOCC-NPOMOYLUH
B POCCUKN
1 3A PYBEXXOM

V4yacTue B KJIIOUEBBIX
POCCUMCKUX U
MEXIYHapOAHbBIX
MEpONPUATHAX:
Poccuiickum
AHTMKBapHBIN
casioH, MOCKOBCKUM
MeXayHapoaHbIN
CaJIoH M3ANIHBIX
AcKyccTB, Sotheby’s,
pT-Mockga,
Benenuanckas ),
6uenHase (Utamma ),
Vienna Fair (ABcTpus
Art Basel, Baselworld
IIBeyuapus),
Frieze Art Fair
JIoHoH),
Art London, FIAC,
Biennale des Anti-
quaires (ITapmx),
MaacTpuxTckas
GpT-apMapka
Hupepnangei),
ITanxajickas BBICTABKa
(KuTan),
®opym
00beIUHEHHBIX
KYJBTYD,
Hutepmysent, UKOM,
JHy SpMuTaxka
(PD, Cepbus)




Participation in exhibitions,
round tables, colloquia and other
projects of the State Hermitage
both in Russia and abroad

CNELNPOEKTDI

w
—
J
LLl
q
Q
o=
(= 8
—
=<
J
LLl
=
wi

VuyacTHe B BRICTaBKaX, KPYIJIBIX
CTOJIaX, UMM/IKEBBIX ITPOEKTAX
TocymapcTBeHHOTO ApMHUTAXKA
B Poccum u 3a pyoexxoM




RECOGNITION
NPU3HAHUE

Participation in international awards
YyacTne B MeXAyHapoAHbIX KOHKYpCax

The Hermitage Magazine got

two special international design
awards: the Society of Publication
Designers (SPD, New York)

and D&AD Awards (London).

The new look of the Hermitage
Magazine was specially awarded
by professional jury as the Big
Success 2010 based on the results
of the annual international de-
sign competition for magazines
and multimedia arranged by the
Society of Publication Designers,
SDP, that took place in New York
in February 2011, in line with
Harper’s Bazaar, GQ, The New
York Times

Magazine, The New York Times,
The New Yorker, Newsweek

as well as the other major
international prints.

The magazine was short-listed
for D&AD Award (the UK). Totally
several thousands of magazines,
books and newspapers from all
over the world entered for the
award. Following fierce disputes
of the jury and stiff competition
only 12 magazines from USA, Great
Britain, Austria, Luxemburg, Ger-
many and Russia (The Hermitage
Magazine) make up the short-list.

KypHan «3pMuTak» 611

0c060 0OTMeY€eH Cpa3y ABYMs
MPECTVKHBIMYU MEXAYHAPOAHBIMU
KOHKYPCaM¥ )KyPHaJIBHOTO JM3aiHa:
The Society of Publication Designers
(SPD, New York) u D&AD Awards
(London).

ITo uToraM e>XerogHoro
MeX/JyHApOAHOro KOHKypca
JKYPHaJIBHOTO AM3aliHa U
mynsruMmeamua SPD — The Society
of Publication Designers, koTops1i
cocrosuics B pespase 2011 roma

B Helo-Vopke, HOBBIN 067THK
JKypHaIa «IpMUTXK» GBI 0060
OTMeYeH MPodecCHOHATBHBIM
JKIOpH, Kak Boss1oi ycrex 2010
rofia, HapA#Y C )KypHAJIaMKU
Harper’s Bazaar, GQ, The New York
Times Magazine, The New York
Times, The New Yorker, News-
week, ¥ APYTMMHU KPYITHEULITUMHU
MEeXTYHApOAHBIMHU U3JaHUIMMU.

ITo nToram koHkypca D&AD
Awards (BenMkoOpUTaHNs) Ky PHAT
Boles B short-list HOMMHaHTOB.
O6111ee KOJIMYECTBO YYaCTHUKOB
COCTaBJIsI€T HECKOJIBKO THICAY
JKYPHAQJIOB, KHUT M ra3eT CO BCEro
mupa. B short-list, mocsie spocTHBIX
[1e6aTOoB YKIOPHU ¥ HEBEPOSTHOMN
KOHKYPEHIIUY YYaCTHUKOB,
BKJIIOUYEHBI 12 )xypHaos u3 CIIIA,
Benuko6puTaHun, ABCTPUH,
JIrokceM6ypra, l'epmanuu, u Poccun
(kypHan “Ipmurax”).




ADVERTISING
PEKNAMA

Prices are given in rubles without VAT (18%)
Llens1 ykazaHsbI B pyosisax 6e3 yuera HIC 18%

1page 131500
1st spread 256100
2nd spread 220200
Spread 189 000
Page in the first third

of the magazine 149 000
2nd cover 220 000
3rd cover 182 000
4th page of the cover 235000
Special position

(Content, Authors, Letter, etc.) 169 000
Magazine insert 140 000

Sponsorship of the main topic of the issue —
starting from 1 500 000

Sponsorship of the main head —

from 350 000

Please contact the advertising department to
discuss the cost and terms in case of special
advertisement and sponsorship packages.

[Mosnoca 131500
1-11 pasBopoT 256100
2-1 pa3BOPOT 220 200
PasBopoT 189 000
IMosoca B IepBoOI TPETH 149 000
2-1 06J10)KKa 220000
3-51 06J10)KKa 182000
4-51 06J105KKa 235000

CrnenanbHast o3uus (IUCbMO,
COZIep)KaHME, AaBTOPBI U T. [1.) 169 000
BxasiKa B )Xy pHaI 140 000

CrIOHCOPCTBO IVIaBHOM TeMBI HOMepa —
ot 1500000

CroHCOpCTBO PYOPUKM —

ot 350 000

CMoumocmp U 803MOXCHOCb PA3MeEUeHUSL
HeCMAHOAPMHBIX PEKIAMHbLX NPOEKIMO08
U HANoNHeHUe CNOHCOPCKUX NAKemos
o06cyxoaemcst ¢ peKIAMHbIM OTMOEIOM.



TECHNICAL
REQUIREMENTS
TEXHWYECKUE
TPEBOBAHUA

THE SIZE OF ADVERTISING LAYOUTS

2nd cover — 205 x 285 mm + 5 mm bleed — 215 x 295 mm

3rd and 4th cover — 231 x 285 mm + 5 mm bleed — 241X 295 mm
Gatefold — 420 (205 + 215) x 285 mm + 5 mm bleed — 430 x 295 mm
1/1 (page) — 231 x 285 mm + 3 mm bleed — 241 x 295 mm

2/1 spread— 462 x 285 mm + 3 mm bleed — 472 x 295 mm

Layout on the carton (the first half of the magazine) —

231x 285 mm + 5 mm bleed — 241 x 295 mm

Layout on the carton (the second half of the magazine) —

215 x 285 MM + 5 mm bleed — 225 x 295 mm

REQUIREMENTS TO MATERIALS

e Encapsulated PostScript Files (EPS) — all text must beconverted to outlines,
all images in TIFF must be linked and attached. Image embedding is not allowed.

e TIFF (300 dpi)

e Adobe Illustrator 2022, Adobe InDesign 2022 — all text must be converted to outlines,
all images in TIFF must be linked and attached.

e All colour images must be in CMYK. Using of PANTONE colours is prohibited.

e For all colour images the general limit of ink is 280% (block), 300% (cover).

e Theblack limit is 95%. For images not compliant
with this requirement faithful reproduction of the original is not guaranteed.

PA3MEPBI PEKJIAMHBIX MOJ[VJIEH

2-51 06710)kKa — 205 X 285 MM + 5 MM IIPUITYCK Ha 06pe3 — 215 x 295 MM

3-11 ¥ 4-51 06JI0XKKY — 231 X 285 MM + 5 MM ITPUITYCK Ha 06pe3 — 241X 295 MM
Tertrdomnp — 420 (205 +215) x 285 MM + 5 MM NIPUITYCK Ha 06pe3 — 430 X 295 MM
1/1mosoca — 231 x 285 MM + 3 MM IIPUITYCK Ha 06pe3 — 241X 295 MM
2/1pa3BopoT — 462 x 285 MM + 3 MM IIPUITYCK Ha 06pe3 — 472 X 295 MM
Mogyib Ha KapTOHe BHYTPH 6JI0Ka (ITepBas M0JI0BMHA XKyPHaa) —

231x 285 MM + 5 MM ITPUITYCK Ha 06pe3 — 241 x 295 MM

Mopgysp Ha KapTOHE BHYTPH 6J10Ka (BTOpas IOJI0OBUHA XKYPHAIIA) —

215x 285 MM + 5 MM IIPUITYCK Ha 06pe3 — 225X 295 MM

TPEBOBAHUS K MATEPHAJIAM

e Encapsulated PostScript Files (EPS) — Bce TeKCTHI IO/DKHBI 6bITh IIEPEBE/IEHBI B KPUBBIE,
Bce n306pakenus B popmate TIFF 06513aTe1bHO ZOMKHBI ObITH CBSI3aHBI U TPUJIOXKEHBI.
BHenpeHMe M306payKeHNI He JIOITYCKAeTCA.

e TIFF (300 dpi)

e Adobe Illustrator 2022, Adobe InDesign 2022 — Bce TEKCTHI IO/DKHBI OBITh IIEpEBeIEHBI B KPUBBIE,
Bce n306pakeHus B hopMare TIFF 06513aTe/IbHO OKHBI GBITE CBSI3aHBI M TPUIIOXKEHBDI.

e Bce iBeTHBIE M306paXKeHUS JOJKHBI 6BITH B Mogen CMYK.

Hcnonp3oBanue 11BeToB PANTONE 3ampemnieHo.

o [y BCeX I[BETHBIX M300PKEHNI OO IMMUT KPACOK —
280% (6;10K), 300% (06710>KKa ¥ MOZY/Ib HA KAPTOHE).

o JIMMMUT YepHOM KpacKu — 95%. [I/ist U306 pa>keHM A, He OTBEYAIOL[MX STOMY TPeGOBAHMIO,
COOTBETCTBME OPUTHMHATY HE rapaHTUPYETCS.



IIpepcenaTens pefaKIMOHHOTO COBETA
Jupexrop 'ocymapcTBeHHOro ApMuTaXKa
Muxaun Bopucosudy IInoTpoBckmit

I'maBHBI pegakTop 3opuHa MbIcKOBa

B3auMopeicTBIE C pEKIaMOAATEIIMMU
M CIIOHCOpaMM:
office@hermitagefound.ru

EDITORIAL BOARD
AND EDITORIAL OFFICE

PEOAKLUOHHDIA COBET
N PEAAKLLUA

Chairman of the Editorial Board
Director of The State Hermitage Museum
Mikhail Piotrovsky

Editor-in-Chief Zorina Myskova

Advertising and Sponsorship:
office@hermitagefound.ru




FOUNDER
YYPEAMUTEND

The State Hermitage Museum
T'ocymapcTBEHHBIM DPMUTAXK

PUBLISHER
U3AATEND

The Hermitage Museum XXI Century Foundation
®onp «Ipmutax XXI Bex»







