


The Hermitage Magazine stands apart from
other art magazines and from museum maga-
zines in particular. Opening it you can hardly
imagine what there is inside. The magazine
covers all the levels, all famous periods and
art styles exhibited in and by the Hermit-
age. We write about the museum, its main
events and thrills, its curators and history,

«3pMHUTAXK» COBCEM He IOXO0XK Ha Apyrue
JKYPHaJIBI 00 MCKYCCTBE, ¥ TEM Gojiee — Ha
My3elHble >XypHaibl. OTKpBIBas ero, He-
BO3MOXKHO yTaZiaTh, YTO XKJET Te6A BHYTPH.
XKypHan cocpenoToyeH Ha OxBaTe BCex
YPOBHEM, BCeX U3BECTHBIX HAM 3II0X U CTH-
JIeYi MMPOBOTO MCKYCCTBA, ITPEACTaBIEHHO-
ro B pMuTaxke ¥ SpMuUTaOKeM. MBI muiiieM
0 My3ee, eT0 ITITAaBHBIX COOBITHAX ¥ CEHCALIH-

notorious attributions, conservation, amaz-
ing exhibitions, discoveries in research and
archaeology, bold performances. Arts essays,
interviews with globally renowned art fig-
ures, discussions about the future of muse-
ums, items stored in the museum, including
the ones presented to the public for the first
time.

SIX, €T0 XPAaHUTENIAX U UCTOPUHU, TPOMKUX
aTpMUOYLMAX, peCTaBPALUY, HOTPSCAIOLINX
BBICTaBKaX, HAYYHBIX ¥ apX€O0JIOTUYECKUX
OTKPBITHUAX, CMeJIBIX ITepdopMaHcax. Icce
06 VCKYCCTBE, MHTEPBBIO C MUPOBBIMHU
3Be3aMM KYJIBTYPBI, AUCKYCCHUU O Gymy-
1eM My3eeB U ITPOeKTHI My3eeB GyAy1Iero,
YHMKanbHble OGBEKTHI XpaHEHWUSI, B TOM
YHMCIIe OITyGIMKOBAaHHBIE BIIEPBBIE B MUpe.

ABOUT THE HERMITAGE
0b IPMUTANE

IT IS THE MAIN MAGAZINE OF THE MAIN NATIONAL MUSEUM, ONE OF THE BIG-
GEST MUSEUMS IN THE WORLD. THE MAGAZINE DOES NOT DEPEND ON THE
MARKET, IT IS NOT TARGETED AT THE LOCAL ART COMMUNITY, IT HAS THE
ONLY AIM — TO INCLUDE EVERYONE WHO POSSESSES IT INTO THE TEAM OF
THE HERMITAGE TREASURES.

370 MNABHbIN XYPHAN TTABHOIO MY3EA CTPAHbI, 0AHOMO U3
KPYMHENLIWX MY3EEB MUPA. YXYPHAN HE NOAYUHEH PbIHOYHOM
KOHbHIHKTYPE, HE OPUEHTWPOBAH HA NNOKA/IbHOE APT-COOBLLECTBO,
N UMEET TO/1bKO 0AHY UENb — CAENATE XPAHUTE/IEM IPMUTAXKHbBIX
COKPOBWLL, KAXA0r0, KTO BO3bMET EF0 B PYKW.



The magazine is registered 24.11.2009
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KypHuain sapeructpuponaH 24.11.2009
CBU/IETeIECTBO O PETUCTPAIIMU CepUs
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ARTS MAGAZINES WILL
OUTLIVE THE OTHERS.
THE HERMITAGE

WILL OUTLIVE

EVERYTHING ELSE
XXYPHANbI 0b UCKYCCTBE
NEPEXWBYT OCTANbHbIE.

IPMUTAX
NEPEXXWBET BCE

Printed and digital copies: 20,000
Frequency: 2 issues a year
Language: Russian

Format: 231 x 285

Volume: up to 264 pages

IMeuvaTHbIx ¥ UdPOBBIX Konuit: 20 000
IMepuopu4HOCTS: 2 pa3a BTOJ,

SI3BIK: PYCCKUM

®dopmar: 231 x 285

06BeM: 1o 264 moJI0C
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THE HERMITAGE
MAGAZINE READER
PROFILE

KTO YATAET
XXYPHAN
<IPMUTAM>>?

True individuals, educated, financially
independent and socially responsible
Top-managers and business-owners
Collectors, owners of galleries, patrons of art
Artists and designers

Architects and photographers

Academics and researchers

JlyX0BHO cOCTOSITETbHBIE, (PMHAHCOBO
He3aBUCHMEIE, COLIMaIbHO OTBETCTBEHHBIE
JIFOJIM C BBICIITMM 0Gpa3oBaHUEM
Tom-MeHemKephI ¥ COGCTBEHHUKY OM3Heca
KoJiieKIMOHEPHI, TAJIEPUCTHI M MEIIEHATHI
Xyno>KHUKU U AU3aUHEDPHI
ApxuTekTOphI U (poTorpadb
[TpenogaBaTeu U MCCIENOBATENN
* City residents
* Aged 25-50 years
* 40% men, 60% women
* Income level — average or above average
* University graduate
* Discerning
* Proactive and innovative
* Tolerant to different attitudes,

cultural and religious traditions

* )Kutenu meramosnnca

* Bozpacr 25-50 sieT

* 40% MyX4uH, 60% >KeHIINH

* YpoBeHb J0OXOZI0B — OT CPELHETO U BhIIIIE

* IMeeT BhICIIIEe MU CTIEI[MAIBHOE 0O0pa3oBaHue
BbICIIEN KBaTU(PUKAITUU

* 3aMHTepECOBAH B YTyUIlIeHUM KAYeCTBA KU3HU

* iMeeT aKTUBHYIO0 )KM3HEHHY IO TIO3UIAIO

* TepriuM ¥ ToJIEpAaHTEH K PA3TMYHBIM TOUYKAM

3peHusA, PeIMTUO3HBIM U KYJIBTYPHBIM

TPaAULUIM



DISTRIBUTION
PACNPOCTPAHEHUE

BOOKSTORES

KHW>XHBIE MATA3UHBI

Bookstores of The State Hermitage

KuamxHble MarasuHsl ['ocyZlapcTBeHHOI0 IpMUTaXKa
St Petersburg Dom Knigi

CankT-TleTepOyprckuit JIoM KHUTH

Podpisnie Izdaniya (Saint-Petersburg)

IMoanucHbie n3gauus (CaukT-IleTepOypr)

Masters Bookstore (Moscow, Saint-Petersburg)
Kumxusle Mmarasunsl Mactepc (MockBa, CankT-IleTep6ypr)
Photodepartament (Saint-Petersburg)
doroflenapramenT (CanHKT-IleTepOypr)

GARAGE Bookstore (Moscow)

KunxHbpIi Marasut «apax» (MockBa)

Erarta (Saint-Petersburg)

9papra (CaukT-IleTep6ypr)

ART CENTRS AND THEATERS
HEHTPBI UCKYCCTB ! TEATPbBI

New Stage of Alexandrinsky Theater
Hogas crjeHa AIeKCaHJPUHCKOTO TeaTpa
Tovstonogov Bolshoi Drama Theater

BAT um.T'.A. ToBcTOHOTOBA

BOOKSTORES IN ST.PETERSBURG UNIVERSITIES
KHW>XHBIE JIABKH B BY3AX CAHKT-IIETEPBYPTA

ON AIRCRAFT FUSELAGES: AEROFLOT, ROSSITYA—RUSSIAN AIRLINES
HA BOPTAX: ASPO®JIOT, AK «POCCHI»

ONLINE

OHJIAVIH
http://hermitage-magazine.ru/shop/
https://vk.com/hermitagemagazine

THE MAGAZINE CAN BEREAD FOR FREE

JKYPHAJIMO>XHO YUTATH BECIUTATHO

Community Space in New Holland (Saint-Petersburg)

ITpocrpancTBo Coobiectso B Hopovt I'osnanann (CaHKT-TleTep6ypr)

MUSEUMS AND GALLERIES

MY3EU U TAJIEPEU

The State Hermitage Museum

TocynapcTBEeHHBIN DPMUTAXK

Moscow Museum of Modern Art (Moscow)

Mocxkosckuyt Myseit CoBpemenHoro Mckyccrsa (MockBsa)

Garage Museum of Contemporary Art (Moscow)

My3ze¥t coBpeMeHHOT0 UcKyccTBa ['apaxk (MockBa)

WINZAVOD Center for contemporary art (Moscow)

LleHTp cOBpeMeHHOT0 McKyccTBa Buu3aBo (MockBa)

Erarta Museum of Contemporary Art (St.Petersburg)

My3eit coBpeMeHHOT0 UcKyccTBa dpapTa (CankT-TleTepOypr)

Loft Project Etagi, Anna Nova Gallery, Borey Art Center,

Fligelspace (St.Petersburg)

Jlodrt ITpoekT Jraxku, Fanepest Auna HOBA, Bopent Apt LleHnTp,
[Tpoctpanctso ®nurens (CankT-IleTepOypr)

Flacon design-zavod, Artplay Art Center, Central Art House (Moscow)
Iu3ain 3aBog PrnakoH, LleHTp gu3aina Artplay, LientpansHbii [lom
Xynoxuuka (Mocksa)

OTHER POINTS OF DISTRIBUTION

IOPYT'YE MECTA PACITPOCTPAHEHU A

Corporate and personal distribution to members of the Hermitage Museum
Friends’ Club in Russia, Great Britain, Italy and Netherlands.

Distribution using selective data bases both of the magazine and our
partners which include the owners and top-managers of the leading Russian
and international companies, owners of galleries, prominent persons in art
and culture, politicians, patrons of art and official sponsors.

Distribution at the main Russian and international events, including
auctions, antique salons, art fairs, exhibitions and biennials.
KopmniopaTuBHas 1 mepcoHaibHast 0cTaBKa wieHaM Kity6a apysen
Spmuraxa B Poccun, Bennkobpuranmu, Utanun u Hugepnangax.
PacchlIKa 1o COGCTBEHHBIM M MTaPTHEPCKMUM CEIEKTUBHBIM 6a3aM,

B KOTOPbIE BXOAST BJIa/I€JIBIIBI U TOII-MEHEKEPHI BEAYIINX POCCUNCKUX
¥ MEX/IYHaPOJHbBIX KOMITAHMI, BIaJIeJbIIbI TAIEPEN, AesATe/TU UCKYCCTBA,
KYJIBTYPBI, TIOJIUTUKY, MEL|eHAThI ¥ O(UI[MaTIbHBIE CTTIOHCOPBL.
PacmpocTpaHeHMe Ha OCHOBHBIX POCCUMCKUX U MEXIYHAPOSHBIX
MEepONPUATHSX, BKJTFOUAs ayKI[MOHbI, aHTUKBAPHbIE CAJIOHBI,
apT-IpMapKH, BLICTABKYM U OMEeHHasIe



Anpu Mamucc. Kpachas komnama
Xoncm, macno. 180.5x221 cm. @Ppanyus. 1908

CROSS-PROMOTION
IN RUSSIA
AND ABROAD

Participation in the key
Russian

and international
events, such as:
Russian Antique Salon,
Moscow International
Salon of Fine Arts,
Sotheby’s, Art Moscow,
Art Basel, Basel World
(Switzerland), Frieze
Art Fair (London), Art
London, FIAC (Paris),
Biennale des Antiquaires
(Paris), Maastricht Arts
Fair (The Netherlands),
Shanghai exhibition

(China), St. Petersburg
International United
Cultures Forum,
Intermuseum, ICOM,
Hermitage Days (Russia,
Serbia)

KPOCC-NPOMOYLUH
B POCCUKN
1 3A PYBEXXOM

VyacTyue B KIIFOYEBBIX
POCCUMCKUX

¥ MEXTYHAPOZHBIX
MEPONIPUATHUAX:
Poccuiickum
AHTHKBapHBIV CAJIOH,
MocKOBCKUM
MeXxIyHapogHbIN
CaJIoH M3ANIHBIX
MCKYCCTB, Sotheby’s,
Apt-Mocksa,
BeHermaHcKas
6uenHase (Utanns),
Vienna Fair (ABcTpus),
Art Basel, Baselworld
(ILLIBeyuapms),

Frieze Art Fair
(JIongown),

Art London, FIAC,
Biennale des
Antiquaires (ITapmx),
MaacTpuxTckas
apT-apMapKa
(HupepnaHpsi),
IIlaHxaMcKasa BHICTABKA
(Kuai), Dopym
00'beUHEHHBIX
KynbsTyp, UHTEpMY3€it,
HUKOM,

JHu dpMuTaxka

(PD, Cepbus)

Kapasaoxco (Mukenandiceno
Mepusu Kapasadnco).
IOHowa c itomHeti

Xonecm, macno. 94x119 cm
Umanus. Oxosno 1595



Participation in exhibitions,
round tables, colloquia and other
projects of the State Hermitage
both in Russia and abroad
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YuacTye B BHICTABKaX, KPYIJIBIX
CTOJIaX, UMM/IKEBBIX ITPOEKTAX
TocymapcTBeHHOTO ApMHUTAXKA
B Poccum u 3a pyoexxoM

Iosannu [ionpe. Asenb
HWmanus. 1844. Mpamop.




RECOGNITION
NPU3HAHUE

Participation in international awards
YyacTne B MeXAyHapoHbIX KOHKYpCax

The Hermitage Magazine got

two special international design
awards: the Society of Publication
Designers (SPD, New York)

and D&AD Awards (London).

The new look of the Hermitage
Magazine was specially awarded
by professional jury as the Big
Success 2010 based on the results
of the annual international de-
sign competition for magazines
and multimedia arranged by the
Society of Publication Designers,
SDP, that took place in New York
in February 2011, in line with
Harper’s Bazaar, GQ, The New
York Times

Magazine, The New York Times,
The New Yorker, Newsweek

as well as the other major
international prints.

The magazine was short-listed
for D&AD Award (the UK). Totally
several thousands of magazines,
books and newspapers from all
over the world entered for the
award. Following fierce disputes
of the jury and stiff competition
only 12 magazines from USA, Great
Britain, Austria, Luxemburg, Ger-
many and Russia (The Hermitage
Magazine) make up the short-list.

KypHan «dpMuTak» 611

0c060 0OTMeY€eH Cpasy ABYMs
MPECTVKHBIMYU MEXAYHAPOAHBIMU
KOHKYPCaM¥ )KyPHaJIBHOTO JM3aiHa:
The Society of Publication Designers
(SPD, New York) u D&AD Awards
(London).

ITo uTOraM €>XXerogHoro
MeX/JYHApOAHOro KOHKypca
JKYPHaJIBHOTO AM3aliHa U
mynsruMmeaua SPD — The Society
of Publication Designers, koTops1i
cocrosics B pespase 2011 roma

B Helo-Mopke, HOBBIN 067THK
JKyPpHaIa «9pMUTK>» 6BLT 0060
OTMe4eH MPodecCHOHATBHBIM
JKIOpH, Kak Boss1oi yerex 2010
rofia, HapA#Y C )KypHAJIaMK
Harper’s Bazaar, GQ, The New York
Times Magazine, The New York
Times, The New Yorker, News-
week, ¥ APYTrMMHU KPYITHENLITUMU
MeXTYHApOAHBIMHU U3JaHUIMMU.

ITo ntoram koHkypca D&AD
Awards (BetMkoOpUTaHNs) Ky PHAT
Boles B short-list HOMMHaHTOB.
O6111ee KOJIMYeCTBO YYaCTHUKOB
COCTaBJIsI€T HECKOJIBKO THICAY
JKYPHAJIOB, KHUT M ra3eT CO BCEro
mupa. B short-list, mocse spocTHBIX
[1e6aTOoB YKIOPHU ¥ HEBEPOSATHOMN
KOHKYPEHIIUY YYaCTHUKOB,
BKJIIOUYEHBI 12 )xypHaos u3 CILIA,
Benuko6puTaHun, ABCTPUH,
JIrokceM6ypra, l'epmanun, u Poccun
(KypHUI «IpMHUTK»).




ADVERTISING
PEKNAMA

1st spread 600 000 1-11 pa3BopoT 600 000
2nd spread 540000 2-1 pa3BOpOT 540000
Spread 450000 PasBopot 450 000
Page in the first third 350000 ITosioca B mepBOM TPETH 350 000
1page 300000 [Monoca 300000
2nd cover with gatefold 560000 2-51 06J105KKa ¢ TeUTHOIIOM 560 000
3nd cover 450000 3-1 06710)KKa 450000
4th cover 580000 4-51 06J105KKa 580000

Magazine insert 300000 Bxnagka 300000

Sponsorship of the main head — 350 000 CrioHcop py6puku — 350 000
Sponsorship of the main topic of the issue — CrioHcop ry1aBHOM TeMBI — 1 500 000
1500000

Please contact the advertising department to CmMoumocmp U 603MOXCHOCHb PA3MEULEHUS

discuss the cost and terms in case of special HECMAHOAPMHDBIX PEKIAMHDBLX NPOEKIMO8

advertisement and sponsorship packages. U HANOTHEHUE CNOHCOPCKUX NAKEMO8
00cywdaemcs ¢ peKiamHbIM OMOEIOM.




TECHNICAL
REQUIREMENTS
TEXHWYECKUE
TPEBOBAHUA

THE SIZE OF ADVERTISING LAYOUTS

2nd cover — 205 x 285 mm + 5 mm bleed — 215 x 295 mm

3rd and 4th cover — 231 x 285 mm + 5 mm bleed — 241X 295 mm
Gatefold — 420 (205 + 215) x 285 mm + 5 mm bleed — 430 x 295 mm
1/1 (page) — 231 x 285 mm + 3 mm bleed — 237 x 291 mm

2/1 spread— 462 x 285 mm + 3 mm bleed — 468 x 291 mm

Layout on the carton (the first half of the magazine) —

231x 285 mm + 5 mm bleed — 241 x 295 mm

Layout on the carton (the second half of the magazine) —

215 x 285 MM + 5 mm bleed — 225 x 295 mm

REQUIREMENTS TO MATERIALS

e Encapsulated PostScript Files (EPS) — all text must beconverted to outlines,
all images in TIFF must be linked and attached. Image embedding is not allowed.

e TIFF (300 dpi)

e Adobe Illustrator 2022, Adobe InDesign 2022 — all text must be converted to outlines,
all images in TIFF must be linked and attached.

e All colour images must be in CMYK. Using of PANTONE colours is prohibited.

e For all colour images the general limit of ink is 280% (block), 300% (cover).

e Theblack limit is 95%. For images not compliant
with this requirement faithful reproduction of the original is not guaranteed.

PA3MEPBI PEKJIAMHBIX MOJ[VJIEH

2-51 06710)kKa — 205 X 285 MM + 5 MM IIPUITYCK Ha 06pe3 — 215 x 295 MM

3-91 ¥ 4-51 06JI0XKKY — 231 X 285 MM + 5 MM ITPUITYCK Ha 06pe3 — 241X 295 MM
Tettrosnp — 420 (205 +215) x 285 MM + 5 MM NIPUITYCK Ha 06pe3 — 430 X 295 MM
1/11mosroca — 231 x 285 MM + 3 MM IIPUITYCK Ha 06pe3 — 237 x 291 MM
2/1pa3BopoT — 462 x 285 MM + 3 MM ITPUITYCK Ha 00pe3 — 468 X 291 MM
Mogyb Ha KapTOHe BHYTPH 6JI0Ka (ITepBas M0JI0BMHA XKyPHaa) —

231x 285 MM + 5 MM ITPUITYCK Ha 06pe3 — 241 x 295 MM

Mopgysb Ha KapTOHE BHYTPH 6J10Ka (BTOpas IOJI0BUHA XKYPHAIIA) —

215x 285 MM + 5 MM IIPUITYCK Ha 06pe3 — 225X 295 MM

TPEBOBAHUSA K MATEPHAJIAM

e Encapsulated PostScript Files (EPS) — Bce TEKCTHI IO/DKHBI OBITh TIEPEBEIEHBI B KPUBBIE,
Bce n306pakenus B popmate TIFF 06513aTe1bHO ZOMKHBI ObITH CBSI3aHBI U TPUJIOXKEHBI.
BHenpeHMe M306pa)KeHNI He JIOITYCKAeTCA.

e TIFF (300 dpi)

e Adobe Illustrator 2022, Adobe InDesign 2022 — Bce TEKCTHI IO/DKHBI ObITh IIEpEBEIEHBI B KPUBBIE,
Bce n306pakeHus B popMmare TIFF 06513aTe/TbHO LOKHBI GBITE CBSI3aHBI M TPUJIOXKEHBI.

e Bce iBeTHBIE M306paXKeHUS JOJKHBI 6bITH B Mogen CMYK.

HUcnonp3oBanue 11BeToB PANTONE 3ampemnieHo.

o ]Iy BCeX I[BETHBIX M300PKEHN OOLII IMMUT KPACOK —
280% (6;10K), 300% (06710>KKa ¥ MOZY/Ib HAa KAPTOHE).

o JIMMMUT YepHOM KpacKu — 95%. [IJist U306 pa>keHM A, He OTBEYAIOLMX STOMY TPEGOBAHMIO,
COOTBETCTBME OPUTHMHATY HE rapaHTUPYETCS.



IIpepcenaTens pefaKIMOHHOTO COBETA
Jupexrop 'ocymapcTBeHHOro ApMuTaXka
Muxaun Bopucosud ITnoTpoBckmit

I'maBHBI peakTop 3opuHa MbIcKOBa

B3auMopeicTBIE C pEKIaMOAATEIAMMU
M CIIOHCOpaMM:
office@hermitagefound.ru

EDITORIAL BOARD
AND EDITORIAL OFFICE

PEOAKLUOHHDIWA COBET
N PEAAKLLUA

Chairman of the Editorial Board
Director of The State Hermitage Museum
Mikhail Piotrovsky

Editor-in-Chief Zorina Myskova

Advertising and Sponsorship:
office@hermitagefound.ru




The Hermitage Museum XXI Century Foundation

The State Hermitage Museum
®onp «Ipmurtaxk XXI Bex»

T'ocymapcTBeHHBIM JPMUTAXK

YYPEAUTEND
PUBLISHER
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